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October 2026

Dear Candidate

Thank you for your interest in our Marketing Officer vacancy. This is an exciting opportunity to join De Aston School and play a key role in shaping how our school is experienced by current and prospective students, parents, staff, alumni and the wider community.

We are seeking to appoint a Marketing Officer working:

· 37 hours per week, Monday to Thursday 8:15am to 4:15pm and Friday 8:15am to 3:45pm
· 43 weeks per year, plus 6.02 weeks paid holiday
· Salary Point 12: £26,467 actual salary (£28,153 FTE)

Every day at De Aston School there are stories worth telling; student achievements, inspiring lessons, educational visits, sporting successes, community partnerships and life-changing opportunities. As our Marketing Officer, you will be at the heart of capturing and sharing these stories, helping to strengthen our reputation and showcase everything that makes De Aston a special place to learn and work.

Working closely with the Deputy Headteacher and collaborating with colleagues across all areas of the school, you will lead and develop our marketing and communications activity. You will manage the school's website and social media channels, create engaging digital and print content, coordinate promotional campaigns, support key events and recruitment activities, and ensure that the De Aston brand is presented professionally and consistently across all communications.

This is a varied and rewarding role for a creative and organised individual who enjoys building relationships, developing engaging content and making a visible impact. Through innovative marketing and effective communication, you will help attract prospective students, celebrate the achievements of our school community and further enhance the profile of De Aston School across the region.

The successful candidate will have:

· At least five GCSEs (or equivalent qualifications), including English and Mathematics at Grade 4/C or above.
· Experience of managing social media platforms and creating engaging content.
· Experience of website management and digital communications.
· Strong written communication skills with the ability to adapt messaging for different audiences.
· An eye for design, branding and visual communication.
· The ability to identify and develop compelling stories that celebrate the achievements of students and staff.
· Excellent organisational, administrative and time-management skills.
· Exceptional attention to detail and the ability to meet deadlines.
· The ability to work independently, manage competing priorities and adapt positively to changing circumstances.
· Flexibility to accommodate occasional changes to working hours when required.

Why Join De Aston School?

De Aston is an ambitious 11-18 school with a genuine commitment to comprehensive education. Our ethos is built on ensuring students are happy, challenged, supported and able to achieve their full potential, regardless of their background.

We are proud of our achievements, including Careers Mark Gold, Shine Winner 2026 and ESU Affiliate Status. These accolades reflect the dedication of our staff, the enthusiasm of our students and the important role the school plays within the local community.

As Headteacher, I am passionate about evidence-informed practice and investing in our staff. If you join De Aston, you will become part of a welcoming, supportive and highly committed team where professional development is valued and encouraged. You will benefit from:

· A welcoming and inclusive school community.
· A committed, supportive and successful staff team.
· Excellent professional development opportunities.
· A positive approach to staff wellbeing and work-life balance.

Situated on the edge of the beautiful Lincolnshire Wolds, De Aston combines the benefits of a rural setting with easy access to the historic city of Lincoln. Market Rasen offers an excellent quality of life and outstanding value for money, making it an attractive place to live and work.

At De Aston School, no two days are the same. One day you may be celebrating examination success, the next promoting an exciting educational visit, supporting a major community event or creating content from a sporting fixture. This is a unique opportunity to help shape how our school is perceived and experienced by the people who matter most.

If you are a creative, enthusiastic and proactive marketing professional who wants to make a genuine difference within a thriving school community, we would be delighted to hear from you.
 
Please contact Mrs Alice McNeill, PA to the Headteacher, via vacancies@de-aston.lincs.sch.uk or 01673 840 828, should you require any further information, or you would like to arrange a visit.  
 
If you feel you can inspire, challenge and achieve at De Aston then we would be delighted to hear from you. 

The closing date is 9am Thursday 12th November 2026. With shortlisting taking place on Thursday 12th November 2026 and the interviews being held on Thursday 19th November 2026. 

To apply please complete our application form and send it to Mrs Alice McNeill at vacancies@de-aston.lincs.sch.uk. Please ensure you also include your completed self-declaration form and equal opportunities monitoring form. Please note we do not accept CV’s. 

Please ensure that within your application you provide the names, addresses, and contact details for two referees, one of whom should be your current or most recent employer. 
The School is an equal opportunities employer. We celebrate diversity and are committed to creating an inclusive and diverse environment for all employees and students. 
 
Under Part 7 of the Immigration Act 2016, the Public Sector fluency duty requires state funded schools to ensure candidates for their customer facing roles have the necessary standard of spoken English. 
At De Aston School, no two days are the same. One day you may be creating content from a sporting victory, the next promoting an exciting educational visit, celebrating examination success, supporting a major community event or developing campaigns to showcase the outstanding opportunities available to our students.

This is a unique opportunity to work at the heart of a successful and ambitious school, helping to shape how our community and prospective families experience and perceive De Aston School. 

Yours sincerely 

Simon Porter 
Headteacher 


Enc: Job Description, Person Specification

 
De Aston School is committed to safeguarding and promoting the welfare of young people and expects all staff and volunteers to share this commitment. All posts will be subject to an enhanced DBS disclosure, medical and reference checks.  All pre-employment checks are in line with Keeping Children Safe in Education. 

Job Description

Reports to: Deputy Headteacher
Salary Point: 12

Main Purpose of the Role

To lead and coordinate the school's marketing, communications and public relations activities, promoting De Aston School, the Sixth Form, and Friends of De Aston to a wide range of audiences. The postholder will be responsible for enhancing the school's reputation, increasing community engagement, supporting student recruitment and retention, and ensuring that the achievements, opportunities and values of the school are communicated effectively through high-quality marketing and communications.

Core Responsibilities and Tasks

· Act as the school's lead communications and media officer, managing relationships with local, regional and specialist media.
· Develop, implement and evaluate the school's marketing and communications strategy to support the school's priorities, reputation and recruitment objectives.
· Develop and maintain the school's website, social media channels and other digital communication platforms, ensuring content is accurate, engaging and up to date.
· Create and deliver a proactive content strategy across digital and print channels, showcasing student achievements, school events, educational opportunities and community engagement activities.
· Produce high-quality marketing materials, both printed and digital, ensuring consistency with the school's branding and values.
· Develop, maintain and promote the De Aston brand, ensuring a consistent visual identity and messaging across all communications.
· Create engaging written, photographic and video content to celebrate and promote all aspects of school life.
· Monitor, analyse and report on the effectiveness of marketing campaigns, social media activity and website performance, using data and analytics to inform future communications.
· Identify and develop compelling stories that promote the achievements of students, staff and the wider school community.
· Support the planning, promotion and delivery of key events, including Open Evenings, Sixth Form recruitment events, performances, celebration events and community initiatives.
· Work closely with the Headteacher, Deputy Headteachers, Head of Sixth Form, Transition Team and other colleagues to promote the school to prospective students, parents and carers.
· Research and source advertising opportunities across local, regional, national and specialist media to maximise the school's reach and visibility.
· Coordinate the planning, production and publication of key promotional materials, including student recruitment publications and marketing campaigns.
· Conduct market research, stakeholder surveys and engagement activities to inform marketing strategies and support continuous improvement.
· Play an active role in Friends of De Aston and, where appropriate, lead on specific marketing, promotional and fundraising initiatives.
· Develop and maintain positive relationships with students, staff, parents, alumni, local businesses, partner organisations and the wider community.
· Attend school events, trips and visits, and activities as required to gather content and provide marketing support.
· Accommodate occasional changes to working hours, including some evenings and weekends, and exam result days (typically four days in August), where required by the role.
General:

· The duties and responsibilities in this job description are not exhaustive.  The postholder may be required to undertake other duties that may be required from time to time within the general scope of the post.  Any such duties should not substantially change the general character of the post.  Duties and responsibilities outside of the general scope of this grade of post will be with the consent of the postholder.
· The postholder is required to carry out the duties in accordance with the school’s policies.
· All school staff have a responsibility to safeguard and promote the welfare of children and young people within the school.
· The postholder is expected to pursue and promote the achievement and integration of diversity and equality of opportunity throughout their activities.
· The postholder is required to participate in the school’s performance management process and engage in continuous professional development and networking to ensure that professional skills and knowledge are up to date.
· The postholder is expected to main high professional standards of attendance, punctuality, appearance, conduct and positive, courteous relations with students, parents, and colleagues. 

Qualifications and Experience:

· At least five GCSEs (or equivalent qualifications), including English and Mathematics at Grade 4/C or above.
· Experience of managing social media platforms and creating engaging content.
· Experience of website management and digital communications.
· Strong written communication skills with the ability to adapt messaging for different audiences.
· An eye for design, branding and visual communication.
· The ability to identify and develop compelling stories that celebrate the achievements of students and staff.
· Excellent organisational, administrative and time-management skills.
· Exceptional attention to detail and the ability to meet deadlines.
· The ability to work independently, manage competing priorities and adapt positively to changing circumstances.
· Flexibility to accommodate occasional changes to working hours when required.

De Aston School is committed to safeguarding and promoting the welfare of young people and expects all staff and volunteers to share this commitment. All posts will be subject to an enhanced DBS disclosure, medical and reference checks.  All pre-employment checks are in line with Keeping Children Safe in Education. 



Person Specification

This person specification provides an indication of the skills, experiences, abilities and values that we are seeking for in a Marketing Officer. We are interested in candidates with the potential to make a substantial contribution to De Aston and we are committed to developing, through CPD, the successful candidate.

	Attributes
	Criteria
	How Identified
	Rank

	Education and Training.
	1. Minimum of five GCSEs (or equivalent) grade C/4 or above including English and Mathematics.
2. A’ Levels or NVQ level 3 equivalent.
3. Relevant degree/marketing qualification.
	A

A
A
	Essential

Desirable
Desirable

	Skills and level of experience.
	4. Excellent communication, interpersonal and relationship-building skills, with the ability to engage effectively with a wide range of audiences. 
5. Experience of managing social media platforms and creating engaging digital content. 
6. Experience of website management, digital communications and content publishing. 
7. Strong written communication skills, with the ability to adapt messaging for different audiences and purposes. 
8. Excellent organisational and administrative skills, with the ability to manage multiple projects and competing priorities simultaneously. 
9. Exceptional attention to detail and accuracy. 
10. Strong time-management skills and the ability to work effectively under pressure to meet deadlines. 
11. Experience of creating promotional materials and marketing campaigns across a range of media. 
12. Confidence using a range of ICT applications, including Microsoft Office and digital marketing tools. 
13. Ability to analyse engagement data and use insights to improve future communications and marketing activity.
14. Experience of marketing, communications or public relations within an educational setting. 
15. Experience of photography, videography and multimedia content creation. 
16. Experience of brand development and maintaining brand consistency across multiple platforms. 
17. Experience of event promotion and stakeholder engagement activities.
	A & I


A & I

A & I

A & I

A & I


A & I
A & I

A & I

A & I

A & I

A & I

A & I

A & I

A & I
	Essential


Essential

Essential

Essential

Essential


Essential
Essential

Essential

Essential

Essential

Desirable

Desirable

Desirable

Desirable


	Abilities, behaviours, attitudes and values.

	18. Ability to work in a way that promotes the safety and wellbeing of children and young people.
19. Great degree of resilience.
20. Seek to help children rather than help themselves through children.
21. Self-aware and sees how their behaviour impacts on children and adults.
22. Open to showing ideas and not work in isolation.
23. Courage to take action to protect children from harm.
24. Able to establish and maintain good professional relationships with learners, parents, colleagues, and external agencies.
25. Ability to build and maintain positive professional relationships with students, parents, staff, governors, alumni, partner organisations and the wider community. 
26. Ability to work independently, use initiative and take ownership of projects. 
27. Creative thinker with the ability to identify, develop and communicate compelling stories and successes. 
28. Resilient, adaptable and able to respond positively to changing priorities and deadlines. 
29. Ability to multitask effectively and manage competing demands whilst maintaining high standards.
30. To be able to accommodate changes to working hours when the role requires it.
31. Commitment to continued personal development.
32. Enthusiastic and hardworking.
	A & I

A & I
A & I

A & I

A & I
A & I


A & I


A & I


A & I

A & I

A & I

A & I

A & I

A & I
A & I
	Essential

Essential
Essential

Essential

Essential
Essential


Essential


Essential


Essential

Essential

Essential

Essential

Essential

Essential
Essential

	Any Additional Factors.
	33. Willingness to contribute to the extra-curricular provision in school.
	A & I
	Essential



Key:	A = Application		I = Interview

De Aston School is committed to safeguarding and promoting the welfare of young people and expects all staff and volunteers to share this commitment. All posts will be subject to an enhanced DBS disclosure, medical and reference checks.  All pre-employment checks are in line with Keeping Children Safe in Education.
	Headteacher   Mr S Porter	Deputy Headteachers   Mr A Hartley    Miss A Martin
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