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Senior Marketing Officer - Job Description  

 

Post: Senior Marketing Officer 
 

Reporting to: Brand and Content Lead 
 

Grade/Salary: Grade S01 SCP 21 – 25, £37,998 - £40,344(fte) 
 
Working Pattern: 35 hrs a week, part time and term time only option will be considered 
 

Location: Guildhall London, with the requirement to travel to Trust academies within London 
 

Disclosure level: Enhanced 
 

Responsible for: 
The purpose of this new, outward-facing role within the Trust’s central team is to build our in-
house marketing expertise, increase brand awareness and support our academies recruit students 
and staff. By joining our central team, you will help our Trust as it grows, positioning City of London 
Academies as a leading education provider and employer of choice in the capital.  
 
As a relatively new central communications team, this is a great opportunity for a creative 
individual to bring the experience and expertise needed to help shape what impactful marketing 
content and campaigns look like.  
 
Strategic priorities: 
 

● Develop and implement evidence-based marketing and recruitment campaigns that align 
with the Trust’s ethos and objectives 

● Understand our target audiences and develop an effective online marketing and SEO plan 
that delivers an increase in visibility, traffic to our websites and engagement that supports 
an increase in pupil and staff applications 

● Establish and maintain a strong, aligned and consistent Trust brand, celebrating the unique 
selling points of our individual academies  
 

Key accountabilities:  

Create compelling content 

● Create high-quality, innovative content for various platforms including academy websites, 
social media, brochures and promotional materials that reflect our core values and unique 
offer 

● Ensure school and Trust websites are aligned with our brand, user friendly, up-to-date, 
relevant and meet all statutory requirements - seeking always to increase user engagement 

● Produce and oversee photography and video content that celebrates the Trust and our 
academy’s unique selling points 

● Plan and share compelling stories and case studies that showcase our student 
achievements, staff expertise and rich educational experiences 
 
 
 



 

 

Lead impactful campaigns 

● Plan and run regular marketing campaigns that builds our brand awareness, attracting 
students, parents and staff to the Trust and our acadmies 

● Collaborate with colleagues and teams across the Trust to evaluate and improve our 
approach to student and staff recruitment 

● Use analytics and evidence to continually improve our marketing practices, regularly 
reporting and sharing best practice 

● Plan, deliver and evaluate stakeholder engagement surveys to ensure the experiences of all 
audiences (including students, parents and staff) is as good as it can be 

 
Support our academies and staff 

● Design and distribute resources and templates, establishing a consistent Trust brand, for 
academies to use to promote their unique offer 

● Work with our academy staff to ensure content and messaging across all their channels is 
up-to-date, impactful and aligned with the Trust brand 

● Advise and train our academy staff on how to make the most of the marketing tools 
available to them, including their websites and social media, ensuring we do what works, 
making efficient use of our time and resources 

● Support staff in academies with marketing, admissions and communications responsibilities 
with their planning and delivery of student and staff recruitment campaigns  

 

Safeguarding Children  
COLAT is committed to safeguarding and promoting the welfare of children and young people. We 
expect all staff to share this commitment and to undergo appropriate checks, including enhanced 
DBS checks.  
  
The above responsibilities are subject to the general duties and responsibilities contained in the 
Statement of Conditions of Employment. The duties of this post may vary from time to time 
without changing the general character of the post or level of responsibility entailed.  
  
The person undertaking this role is expected to work within the policies, ethos and aims of the 
Trust and to carry out such other duties as may reasonably be assigned. The post holder will be 
expected to have an agreed flexible working pattern to ensure that all relevant functions are 
fulfilled through direct dialogue with employees, contractors and community members.   
  
English Duty  
This role is covered under part 7 of the Immigration Act 2016 and therefore the ability to speak 
fluent spoken English is an essential requirement for this role.   
 
 
 
 
 
 
 
 
 



 

 
Senior Marketing Officer - Person Specification 
 

Our Values and Vision 
The City of London Academies Trust, sponsored by the City of London Corporation, aims to provide 
high-quality education for students and pioneer educational innovation. We are driven by the 
ambition to provide world-class experiences and deliver exceptional educational outcomes for the 
young people we serve.  
 
All City of London academies draw upon the traditions, institutions, heritage and historical 
successes of London to furnish each of their diverse communities with life-transforming learning 
experiences. In doing so, we believe that the young people we serve develop into successful, 
compassionate young adults, who make a positive contribution to their local, national and global 
communities.  
 
Our schools are characterised by a common understanding of what makes outstanding schools, 
based on five key principles which are known as our 'Foundations of Excellence'. 
 
Our Staff 
Our staff have high expectations, are consistent and driven to provide the best teaching and 
opportunities for our students. Teachers work in a well-disciplined environment where they are 
able to teach creative and engaging lessons, and all staff are given exciting opportunities to 
develop and learn from exceptional practitioners. 
 
Equal Opportunities 
The postholder will be expected to carry out all duties in the context of and in compliance with the 
COLAT Equalities policies 
 
 

 Essential Desirable 

Qualifications 

Educated to degree level or equivalent  ✓ 

Background, training or qualification in a relevant field e.g. 
design/marketing/communications 

✓  

Experience, skills and knowledge 

Experience in a marketing or communications role ✓  

Proven track record of having run successful marketing campaigns ✓  

Strong understanding of the education sector, working with young people  ✓ 

Ability to provide training, advise and support to colleagues across the Trust 
to implement impactful marketing plans 

✓  

Ability to oversee and create high-quality, engaging content across various 
platforms and formats, including websites, social media and promotional 
materials 

✓  

Strong knowledge of SEO tools and strategies to increase visibility, traffic and 
engagement   

✓  

Excellent written and verbal communication skills ✓  

The ability to engage with a range of stakeholders, including senior leaders ✓  



 

 
 
 
 

Personal qualities 

A creative and innovative approach to developing marketing strategies and 
solutions 

✓  

A proactive and self-motivated individual who takes the initiative and drives 
projects to completion 

✓  

A genuine passion for education and a commitment to the mission and values 
of City of London Academies 

✓  

Other 

Commitment to safeguarding and promoting the welfare of children and 
young people   

✓  

Willingness to undergo appropriate checks, including enhanced DBS Checks ✓  

Motivation to work with children and young people   ✓  

Ability to form and maintain appropriate relationships and personal 
boundaries with children and young people 

✓  

An understanding of, and commitment to, Equal Opportunities, and the 
ability to apply this to strategic work and day-to-day situations   

✓  
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35 hrs a week, or Part/Term time only options available 

Guildhall, with the requirement to travel to Trust academies 
within London 

 
9:00am, Monday 10 March 2025 

Applications are to be submitted through the TES portal 



 

 
 
 


